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PART A: SHORT STRUCTURED QUESTIONS

Answer ALL questions.

Question 1

a)  Explain TWO (2} differences between core product and augmented product.

(4 marks)
b)  Describe THREE (3) benefits of strong branding to customers.
(6 marks)
Question 2
a) Explain TWO (2) product mix pricing strategies used by companies.
(4 marks)
b)  Describe TWO (2) pricing strategies used for new products. Provide examples
(6 marks)
Question 3
a) Describe TWO (2) types of distribution intensity with suitable examples.
- (6 marks)
b)  Explain TWO (2) reasons why companies use marketing intermediaries.
(4 marks)
Question 4
a) Describe TWO (2} digital marketing tools used by companies today.
(6 marks)
b}  Explain TWO (2) objectivés of sales promotion.
(4 marks)

(TOTAL: 40 MARKS}
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PART B: LONG STRUCTURED QUESTIONS
Answer ALL questions.

1. Explain FOUR (4) stages of Product Life Cycle (PL.C) and discuss how understariding each
stage can help businesses plan appropriate marketing strategies. Provide examples.
' ' (15 marks)-

2. Explain FOUR (4) price adjustment strategies used by companies to respond to different
customer situations. Provide examples.

(15 marks)

3.  Describe FOUR (4) major trends and developments in retailing. Provide suitable examples.
' (15 marks})

4.  Discuss THREE (3) promotion mix tools and explain how each tool helps influence
customer purchasing decisions. Provide examples.

{15 marks)

(TOTAL: 60 MARKS)
(TOTAL: 100 MARKS)

END OF QUESTION PAPER
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