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PART A: SHORT ESSAY.
Instruction: Answer ALL questions.

1.

Good communication planning calls for the identification of an organization’s various
publics. Explain THREE (3) categories of producers and provide example to support
Your answers. : ‘

' (15 marks)

Objectives translate broad goals into clear, measurable, and achievable targets. Well-
crafted objectives are essential for planning effective factics and later evaluating the
success of a public relations campaign. Identify FIVE {5) elemenis of effective and
practical objectives and provide example to support your answer.

(15 marks)

When faced with accusations, organizations may employ defensive strategies to
minimize their perceived responsibility. One common approach is to justify, which
admits the organization did the deed but did so for good reason. Explain THREE
(3) types of justification and provide example to support your answer.

(15 marks)

Credibility is the capacity for being believed; the quality that renders something worthy
of belief. Explain THREE (3) elements of credibility and provide example to support
your answers.

(15 marks)

(TOTAL: 60 MARKS)
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PART B: LONG STRUCTURED
Instruction: Answer the question.

~ THE MOVE..
M DISEMIBER 2025
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Source by https://www.tqv.com.my/movie/papa-zola-the-movie

1. Communication tactics are the visible, actionable elements of a public relations plan,
designed to engage target audiences and disseminate key messages effectively.
Based on the poster for the new animated film "PapaZola: The Movie" (2025),
discuss how the following tactics could be used to promote the film to both children
and their parents. '

a. Audience site involvement

(10 marks)
b. Electronic Media Advertising

(10 marks)
(TOTAL: 20 MARKS)

-(TOTAL MARKS: 80 MARKS)

END OF QUESTION PAPER
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