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PART A: SHORT ESSAY
Instruction: Answer ALL questions.

1. Advertising is one of the most powerful tools in modern communication. It refers to the
process of creating and delivering persuasive messages to inform, influence, and remind
audiences about producis, services, ideas, or brands. Explain FIVE {5) types of
advertising and provide ONE (1} appropriate example for each type.

' (10 marks)

2. In advertising, encoding refers to the way a meésage is designed, structured, and
translated into symbols, words, or images so that it can be understood by the target
audience. Explain FOUR (4) forms of encoding and provide an exatmple to support your
answers.

(10 marks)

3. Need recognition is one of the fundamental factors influencing consumer decision-
making. Discuss FIVE (5) key factors that contribute to need recognition in creating
demand and persuading consumers to purchase producis or services. For each factor,
provide a clear explanation and support it with a relevant example.

{10 marks)

(TOTAL.: 30 MARKS)
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PART B: SHORT STRUCTURED
Instruction: Answer ALL questions.

1. Old Town White Coffee has developed a 30-second television advertisement to promote
its new Chinese New Year dim sum meals.

o0 17.70600 1950009

(Source: hitp://www.astroradar.my)

A rate card is a document containing prices and descriptions for various ad placement options
available from a media outlet. Answer the following questions using media rate card above.
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i State the media cost if the company chooses TVB Jade (30 seconds) on:

a. Monday (8:30 pm)

(2 marks)
b. Wednesday (6:30 pm)
: (2 marks)
¢. Thursday (3.00 pm)
(2 marks)
d. Friday (10.00 am)
' (2 marks)
e. Monday (1.00 pm)
(2 marks)

(Total: 10 marks)

2. The functions of public retations are to build and maintain positive relationships between

an organization and its various publics by managing the flow of information, creating

strategic communication, and cultivating a favourable public image. Discuss FIVE {5)
functions of public relations and provide an example to support your answers.

(20 marks)

(TOTAL: 30 MARKS)
(TOTAL: 60 MARKS)

END OF QUESTION PAPER
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