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PART A: SHORT ESSAY
Instruction: Answer ALL questions below.

1. Understanding the characteristics of publics is important in public relations as it
helps organizations recognize how different groups think, behave, and respond to
communication efforts. Briefly explain FIVE {5} characteristics of public.

(10 marks)

2. -Communication goals can be classified according to three types of management
situations. Explain any TWO (2) types of management goals. Support your answers
with example.

(10 marks)

3. Effective communication approaches are essential in public relations because they
enable organizations to convey messages clearly and achieve mutual
understanding with their target audiences.. Describe TWO (2) approaches of
effective communication. Provide an example to support your answer.

(10 marks)

4, In responding fo outside forces, organizations should develop objectives such as
gaining public understanding, maintaining and restoring reputation, and rebuilding
trust and support, Explain TWO (2) diversionary response strategies, Provide an
example to support your answers.

‘ (10 marks)

(TOTAL: 40 MARKS)
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PART B: LONG STRUCTURED
Instruction: Answer the question,

- DECEMBRIR 9 .
H SR -

Source: https://movies.disney.com/avatar-fire-and-ash

1. Communication tactics are the visible actions used to implement a strategic plan
and put communication strategies into practice. Explain the following tactics that
can be use by Golden Screen Cinemas (GSC) to promote the film Avatar: Fire and
Ash. Focus on audience engagement to generate excitement.

a. Electronic media advertising

(10 marks)
b. Promotional items

(10 marks)

(TOTAL: 20 MARKS)

(TOTAL MARKS: 60 MARKS)

END OF QUESTION PAPER
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