CONFIDENTIAL DECEMBER 2025/SET B/COC3013

0 ETCTE AALAY 31
@UPTM

FINAL EXAMINATION

BACHELOR OF COMMUNICATION (HONS) IN CORPORATE COMMUNICATION

COURSE : CORPORATE COMMUNICATION

COURSE CODE : COC3013

DURATION : 3HOURS

INSTRUCTIONS TO CANDIDATES:
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PART A: SHORT STRUCTURED
Instruction: Answer ALL questions.

1.

Effective communication plays a crucial role in helping organizations address challenges,
strengthen stakeholder engagement, and facilitate sound decision-making.

a. Define Corporate Reputation
(2 marks)
b. Briefly explain FOUR {4) ingredients of reputation in corporate communication
context
(8 marks)

(Total: 10 marks)

The idea of integration in communications management has become more prominent as
organizations face significant shifts in the way they manage communication.

a. Define integration communication
(2 marks)
b. Briefly explain FOUR (4) market and environment-based drivers that have
contributed to the need for integrated communications management in
organizations.
(8 marks)

(Total: 10 marks)
British Petroleum (BP) is a global oil and gas corporation involved in both upstream
exploration and downstream energy services, engaging with a diverse range of

stakeholders with varying levels of salience.

a. Define salience
(2 marks)

b. Based on BP’s Deepwater Horizon oil spill on 20th April 2010 in the Gulf of Mexico,
list FOUR (4) ways BP failed in stakeholder identification and prioritization.
{8 marks) .

(Total: 10 marks)
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4, A strong reputation enhances a company’s standing and leaves a lasting positive

impression on people.

a. Define corporate reputation.

(2 marks)
b. Explain FOUR (4) business outcomes influenced by corporate reputation.

(8 marks)

(Total: 10 marks)

(TOTAL: 40 MARKS)
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PART B: LONG ESSAY
Instruction: Answer ALL questions.

1. The incident involving Indonesia AirAsia Flight 8501 on 28 December 2014 became one
of the major aviation tragedies in Southeast Asia. Based on stakeholder salience model,
choose FIVE (5) categories of stakeholders that AirAsia should prioritize during the crisis.
Provide examples of communication approaches to manage information for each
category.

(20 marks)
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Source: htips://www.cimb.com.my/en/personal/kita-bagi-jadi.html

2. CIMB is one of Southeast Asia's leading banking groups, providing a wide range of
financial services to individuals, businesses, and corporate clients across the region.
Based on the CIMB advertisement above, interpret FIVE (5) concepts of corporate image
in relation to CIMB.

(20 marks)

(TOTAL: 40 MARKS)
(TOTAL : 80 MARKS)

END OF QUESTION PAPER
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