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PART A: SHORT ANSWER
Instruction: Answer ALL questions below.

1. Advertising plays an important role in marketing communication by helping
organizations deliver messages to their target audience in various ways. Briefly
explain FIVE (5) functions of advertising. Provide examples to support your answers.

(10 marks)

2. Advertising effectiveness depends on how well communication is planned and
executed to ensure messages are clearly understood by the target audience. Briefly
explain FIVE (5) key elements of successful communication in advertising. Provide
examples to support your answers.

(10 marks)

(Total: 20 marks)
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PART B: LONG ESSAY
Instruction: Answer ALL questions.

1.

Advertising plays an important role in influencing consumer behavior and purchase
decisions throughout the buying process. Explain FIVE (5) factors that can trigger
need recognition in the consumer decision-making process. Provide examples to
support your answers.

(20 marks)
Advertising agencies must maintain strong professional relationships with clients to

ensure long-term collaboratlon and effective campaign outcomes. Explain FIVE (5)

reasons why advertising agencies lose clients. Provide examples to support your
answers,

(20 marks)
Television commercials require careful planning before actual filming begins to ensure
the production process runs smoothly and efficiently. Explain FIVE (5) preproduction

tasks involved in the production of television commercials. Provide examples to
support your answers.

(20 marks)
(TOTAL: 60 MARKS)

(TOTAL MARKS: 80 MARKS)

END OF QUESTION PAPER
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