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PART A: SHORT ESSAY
Instruction: Answer ALL questions.

1.

Corporate identity can be materialized through several tangible and intangible elements
that shape how a company presents itself to the public. Discuss FIVE (5) media types of
corporate identity. Provide examples to support your answers.

(10 marks)

Advancing corporate reputation involves managing various factors that influence how a
company is perceived by stakeholders. Briefly explain FIVE (5) key factors of advancing
corporate reputation. Provide examples to support your answers,

(10 marks)

Building a strong company brand requires a strategic approach that aligns employees,
organizational structure, communication methods, and a clear brand idea, Discuss FIVE
(5) key ways to build a company brand. Use examples to illustrate your answers. '

' (10 marks)

Customer satisfaction is a key model for brand identification because a brand’s reputation
and identity are largely shaped by how well it meets customer expectations, When a
company consistently delivers positive experiences, customers develop strong emotional
and psychological connections with the brand, reinforcing its identity and market position,
Briefly explain FIVE (5) factors why customer satisfaction strengthens brand identification.

(10 marks)

(TOTAL: 40 MARKS)
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PART B: LONG ESSAY
Instruction: Answer ALL the following questions.

1. The core identity structures in corporate identity brand identification are fundamental
elements that define how a company presents itself and is perceived by stakeholders.
These structures ensure consistency, differentiation, and authenticity in brand
communication. Based on the statement above, discuss FIVE (5) key strategies of core
identity structures. Provide relevant example to each concept to support your answers.

(20 marks)

2. David Aaker's model on Perceived Quality is part of his broader Brand Equity Model, which
focuses on the value a brand holds in consumers' minds. Perceived Quality refers to a
customer's perception of a product or service’s overall quality or superiority compared to
alternatives. Explain FIVE (5) key aspects of Perceived Quality in Aaker's Model. Provide
relevant example to each component to support your answers. '

(20 marks)
(TOTAL: 40 MARKS)

(TOTAL: 80 MARKS)

END OF QUESTION PAPER
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